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Marketing Efficiency of Virgin Olive Oil Kinds 
For Olive Producers in Lattakia and Tartous 

Governorates  

AL-Shalak, M.B )1( ; Nanh, B.(2) ; AL-Eliwi, A.(3)  

and AL-Aziz, A.A. )4(  

ABSTRACT 
The research aimed to determine marketing efficiency of virgin olive oil 

kinds in the Lattakia and Tartous governorates, through calculating 
production and marketing costs. In addition, it studied the cost percentage 
structure for the 2004-2005 season. 

The results showed that olive oil production costs in Lattakia and Tartous 
were about 77.18 and 106.63 S.P./liter, respectively. The cost of olive fruit 
formed the highest percentage of oil production cost elements as they were 
estimated at 91.41% and 92.65% in the two respective governorates. Marketing 
costs correlated with the acidity of olive oil: about 10.79 and 9.39 S.P./liter for 
Extra Virgin Olive Oil in Lattakia and Tartous, respectively; estimate of 13.08 
and 18.31 S.P./liter for Fine Virgin Olive Oil, and approximately 21.61 and 
26.91 S.P/ liter for Ordinary Virgin Olive Oil. This caused an increase in the 
marketing efficiency of Extra Virgin Olive Oil compared  to other kinds. The 
marketing efficiency for Extra Virgin Olive Oil estimated at 87.73% and 
91.91% in Lattakia and Tartous, respectively; about, 85.51% and 85.43%, for 
Fine Virgin Olive Oil; and 78.13% in Lattakia and 79.85% in Tartous for 
Ordinary Virgin Olive Oil.  

Key Words: Production Costs, Marketing Costs, Marketing 
Efficiency, Virgin Olive Oil. 
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