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Abstract

Thisresearch aimsto treat an important issuein thefield of Latin Characters design, which concentrates
on the role of the typography and its function in Graphic Design. This issue has abstractive conceptual
dimensions as well as embodied visual ones because Typography has visual effects that help in
understanding and clarifying the design which are as important as the image. Most of the time,
Typography replaces theimage and its significations asif it emerged from the abstract to the concrete, so
theimage symbolizesthe abstract or signifiesit.

In fact, Serif Type appeared first, then was followed by Sans serif type; yet, the big/ small, thick/ thin
characters has accompanied the journey of the two typographic until the Swiss has established basics and
rules during the 1950s which they called M odernized Typography that dominated for a long while. Later
on, reactions againgt it led to create designs that do not conform to any of the Swiss rules. Thus, new
visual theories has emerged which were called by researchers Postmodernism in typographic design. In
our research, we are going to discuss the types of characters that were widely spread and became like
schools which wer e the center of argument between designers since the 20" century up to date.
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